
The mood, the vision, and the positioning of 
the work you do only enhances your own 
understanding of your philosophy and who 
you surround yourself with.

Let’s Talk:

Brand refreshes 
build momentum.

Wemaygo 



Wemaygo 

High-performing

Strong

Kind

Thorough

Intense

Considered

Warm

Assertive

Quick

Energetic

Spirited

Studious

  

High-performing women create stable, 
lucrative businesses founded in purpose. 

Often, the initial branding and assets of these 
brands come from a softer and overtly 
purpose-led place.

At Wemaygo, we believe in elevating your 
authentic story and crafting a sophisticated, 
commercial brand that is a bold reflection of 
your business and helps you land the clients 
you want to work with.

We don’t reinvent the wheel, we work through 
your ambitions, the opinions of your closest 
collaborators, and client prospects to find your 
unique value proposition within your niche.

Then, we wrap that positioning into a digital 
footprint you can use immediately. 

Know and own your value.
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Before After

A collection of assets supporting a founder’s ambition. A cohesive brand footprint with a refined voice that connects.
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Before After

A collection of assets supporting a founder’s ambition. A cohesive brand footprint with a refined voice that connects.
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$5,000 + tax

3 weeks

5 hours of your time

10-14 deliverables

Website

An all-in one brand strategy service:

❏ Brand Scaffolding
❏ Graphic Design - the visual 

polish that brings it together
❏ Copywriting - the voice of your 

brand in all messaging
❏ Positioning - how and why your 

audience should buy from you 
❏ Offerings - how you should 

structure your services that lines 
up with your positioning

  

Outcomes

LinkedIn 
Banner

Service 
Catalogue

Master Slide 
Template

LinkedIn 
Profile

Testimonials

Case Stories

Email 
Signature

Social Media 
Posts

Headshot

One-pager

Virtual 
meeting icon

Deliverables:



What is brand scaffolding?
Wemaygo 

Scaffolding is how everything that you 
do neatly falls into place for people 
when they think of you and your brand. 
What you do and how you do it 
cascades from your name all the way to 
each offering in your portfolio.

We craft this scaffolding together. 



Process

  

Date Milestone Homework

TBD

Week
1

  
We get oriented to your business, the work you 
do, your vision and how the work gets done. We 
learn as much as we can in this period.

● Share any original assets that you are using for 
your business. (6-10 items)

● Participate in a 1hr kick-off brainstorm where we 
discuss your vision for your brand.

● Book 2-4 calls with past, current and potential 
collaborators and clients for week 2 and 3.

  
We start to triangulate on where your brand can be 
differentiated and what type of sophistication you feel is 
best. We discuss options and paths forward while 
reviewing what we’ve learned from peer interviews. 

  
We bring the brand direction to life in draft formats across 
all assets in order for you to review and refine the final 
direction. We can bring in more peer interviews if you’d like 
market research done on the plan. 

  
We transfer all assets and access to you through gDrive 
and provide you any additional guidance in order to start 
using your new brand immediately. 

TBD

Week
2

TBD

Week
2-3

TBD

Week
3

  
● Make time for a 30 minute progress check-in.
● Finish booking any calls with past, current and 

potential collaborators.
● Make time for a 30 minute interview debrief and 

preliminary direction review. 

  
● Make time for a 30 minute progress check-in.
● Virtual photo session if we’re updating your headshot. 
● Provide revisions, comments and approvals.

  
● Final review of all assets.
● Hand-off meeting with links and feedback.
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My brand.

I’m a pissed-off optimist. 
Women led-brands need 
more attention.

Trains: Direct, honest, warm, 
knowledgeable, hopeful

I’ve crafted multi-million dollar brand and 
marketing campaigns in management 
consulting, architecture and IT. I’ve built 
net-new GTM plans and offerings for Fortune 
500 companies.  I know what sophisticated, 
corporate level buyers are looking for. AND, I 
own my own purpose-led business. Purpose 
and corporate can live together, it’s a balance 
that I love to navigate.

Brand refreshes build momentum.

You shouldn’t break the bank doing this.
Your refresh shouldn’t be a prolonged process.
Start your refresh now.

About Andrea
Wemaygo 

Book 
a call
here.

https://calendar.app.google/9YE9tezJ1ez9XpUJA

